ROYAL ENFIELD

Iileimeless Classic

A decade and beyond
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The
PIONEERS

The first five : The Classic in its 500cc avtar was first showcased
at Intermot in Germany in 2008 and subsequently went on salein
the UK and Europe after that. This motorcycle globally debuted
with three colour variants. namely Teal Green (the flagship
colour), Royal Maroon and Black. Extensive care was taken in de-
veloping the colour shades, so that they strongly resonated with
the postwar era colour schemes.




The Battle Green variant sported a matt olive green paint finish, remi-
niscent of the wartime motorcycles. This was created specifically for
international markets and featured decals that were inspired by the
World War-11 era decals on military motorcycles.
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For the Indian market, a 350 cc variant with an exclusive Silver
colour (alongside Maroon and Black) was introduced.

These were the pioneers, the first five Classics which saw the
light of day. Amongst them the Teal Green held on to its flagship
position for quite some time.




SELFISM

One look, and you can't take your eyes off the machine which re-
defined ‘leisure motorcycling’ for over a century. Based on the
demand for a new look in motorcycle design, Royal Enfield created
the Classic, imbued with ‘Selfism’, because "“the relationship be-
tween an individual and his machine is a personal, spiritual one.”




SELFISM IS DIGNITY.

SELFISM IS SELF-RELIANCE.
SELFISM IS INDEPENDENCE.
SELFISM IS NOT ARROGANT.
SELFISMIS INDIVIDUALISM.

SELFISM IS NOT ANTI-SOCIAL.




ROYAL ENFIELD
s selfism_

o FESNEIES










>







PURE MOTORCYCLING
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